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This letter provides an evaluation of the consgltproject “Design of digital strategy for
Giorgio Armani brand” for ZAO L'OREAL made by theraup of master students (the
Graduate School of Management, Saint-Petersbutg Btaversity).

In order to implement the project students worketeam of 6 fellows:
lvan Sedrisev

Christina Meiser

Fridolin Herkommer

Darina Varich

Taco Smit

Alexander Bergman

Atfter careful consideration ZAO L’'OREAL has concigdlithat the results of the project
corresponds to the requirements of the companyatitbe team reached the goal set before
— design the digital strategy for Giorgio Armanabd. At the same time there are several
areas for development that should have been add@sshe final report.

1) Despite the analysis and research the team madmtheessence of the work is not
obvious. The team should have stressed out thiegyréself, instead of presenting in
details the tools. It was more focused on the layreriod and tactical tools than on
strategy in long-term period.

2) Presentation of the project lacks coherence. It futhof analytical information but
the links between different parts are not propetlilined and the main findings are of
analysis and not very much connected to the prapsisategy.

The final score of the project: 7.
Yours sincerely,

Talent Sourcing Manager Elena Paramano
Brand-manager, Giorgio Armani Nikolaj Kaluzhnij




